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The Center for Countering Digital Hate is a not -for -profit NGO that seeks to
disrupt the architecture of online hate and misinformation.

Digital technology has changed forever the way we communicate, build
relationships, share knowledge, set social stand ards, and negotiate and assert
our society's values.

Digital spaces have been colonised and their unigue dynamics exploited by
fringe movements that instrumentalise hate and misinformation. These
movements are opportunistic, agile and confident in exerting  influence and
persuading people.

Over time these actors, advocating diverse causes - from anti -feminism to
ethnic nationalism to denial of scientific consensus - have formed a Digital
Counter Enlightenment. Their trolling, disinformation and skilled advo  cacy of
their causes has resocialised the offline world for the worse.

The Center's work combines both analysis and active disruption of these
networks. CCDH's solutions seek to increase the economic, political and social
costs of all parts of the infrastr ucture - the actors, systems and culture - that
support, and often profit from hate and misinformation.
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Introduction

Vaccines are one of the most
consequential, safe, efficient and
effective medical discoveries in history.
Few other inventions have saved so
many lives. And yet today, amidst the
Coronavirus pandemic, vaccination finds
itself undermined as never before.

mN n3 oes LINt Z§ ntifns 5 ces Un
social media - that has subverted public
confidence in vaccines, by empowering
ideologues, hucksters and the perhaps
well-meaning but misinformed - people

trying to make sense of the severity and
complexity of the scientific issues being
discussed - to identify and communicate

with potential converts at zero cost.

Conspiracy theories proliferate where
there is deep epistemic anxiety, that is,
when people feel uncertain about what
is true or false. *Covid-19 is new and
unfamiliar. The scale of its impact is
immense and yet when it comes to our
best hope for vanquishing the disease,
many have little understanding of how
vaccines actually work or of the role they
have played historically in eliminating
diseases that once crippled and killed.

Our health authorities have,

understandably, focused on acute

management of the Coronavirus threat

and its spread . Out of sheer necessity , as

they try to comprehend the disease, the
5233®@GZ t 3 GZZs dwNJOI3

1Douglas KM, Sutton RM, Cichocka A. The
Psychology of Conspiracy Theories. Curr Dir
Psychol Sci. 2017;26(6):538 -542.
doi:10.1177/0963721417718261

2 Richard Stein, GERMS, 5 December 2017,
http://www.germs.ro/en/Articles/The -golden -age-
of-anti -vaccine-conspiracies -671#text
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This has given anti -vaxxers an

opport unity to exploit subtle shifts in
recommendations as scientific

knowledge grows and position

themselves in opposition to an aloof

fallible medical establishment in the

3572 sceh Nt eN GLZnNnUoeZ
1t’hqrg ves ninspgrtf)y co_ntras_,ting their

auth enticity to a’real or imagined
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Big Tech may sell itself on its granular

knowledge of users, but it took a series

of measles outbreaks in the developed

world in 2019 for them to even

acknowledge or begin to address the

role their services played in creating

st eN t ®e3y GZZs
the anti -vaxx movement. > Even then,
tech giants responded by doing the
absolute minimum. Facebook announced
it would downrank or hide anti -vaxx
content, while Twitter and YouTu be
would label it. No platform announced its
intention to remove anti -vaxx content
despite accepting the scientific

consensus that vaccines are safe. 3

Now these feeble measures are being
tested by a pandemic that will only be
overcome by the most ambitiou s
vaccination programme in human
history. The decision to continue hosting
known misinformation content and

RCtorS onfing ;:RI VRG7 ;?Sﬁ%

pounce on the opportunity pres

people should get their vaccines, said Facebook

sLl sN 3NLIG nN3 @372335 fglLkhs
Nt eNts3 s §LJs GrR d3
https://www.forbes.com/sites/mnunez/2019/10/2
3/mark -zuckerbergs -answer -to -an-anti -vaxxer -
question -highlights -facebooks -problematic -

response -to-misinformation/#5ccb846370b7
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https://dx.doi.org/10.1177%2F0963721417718261
http://www.germs.ro/en/Articles/The-golden-age-of-anti-vaccine-conspiracies-671#text
http://www.germs.ro/en/Articles/The-golden-age-of-anti-vaccine-conspiracies-671#text
https://www.forbes.com/sites/mnunez/2019/10/23/mark-zuckerbergs-answer-to-an-anti-vaxxer-question-highlights-facebooks-problematic-response-to-misinformation/#5ccb846370b7
https://www.forbes.com/sites/mnunez/2019/10/23/mark-zuckerbergs-answer-to-an-anti-vaxxer-question-highlights-facebooks-problematic-response-to-misinformation/#5ccb846370b7
https://www.forbes.com/sites/mnunez/2019/10/23/mark-zuckerbergs-answer-to-an-anti-vaxxer-question-highlights-facebooks-problematic-response-to-misinformation/#5ccb846370b7
https://www.forbes.com/sites/mnunez/2019/10/23/mark-zuckerbergs-answer-to-an-anti-vaxxer-question-highlights-facebooks-problematic-response-to-misinformation/#5ccb846370b7
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Coronavirus. As a result, they have course, notoriously makes little
gained almost eight million foll owers contribution.

since 2019 and continue to grow. Our
research shows anti-vaxxers now enjoy
a following of 58 million, based primarily
in the US with significant numbers in the
EJK, Capada anQAustrqua too. 'I:his is . 3105212 UcessN §7Zn2S? Gy LXK
25 LGt NLJ ULBGGLIS NSz @N@ﬁé%% 5?%%55 6535 ZAGLIZZS
ability to c ontain the disease.

It is time for change . Social media
companies can start by enforcing the ir
own policies on Covid -related and health
misinformation. Fundamentally,

the findings in this report and the lavish

This sophisticated ecosystem has grown profits social media companies have

by exploiting weaknesses in each social made tolerating this activity, a nything

5Z2Ynoe ULJ Goes hts3 -vaxxJZ n Un B whikl beogsods megligence. They

and health misinformation . Each can also contribute to the global effort to

platform plays a role in feeding and contain Coronavirus by paying back the

growing the whole. Full -time anti -vaxx billions in profits they have made from

campaigners doubled their reach by the anti -vaxx movement to our

broadcasting their message on YouTube t Z@eZNt U Z 3 h 3 NZAEs3 nf Nt z
channels that peddle conspiracy theories report gives legis lators the moral and

and false cures. In turn, these factual arguments to create a levy to do

campaigners lend their brand and so. In the meantime, other businesses

audience of activists to a thriving can play their part too, by listening to

industry of anti -vaxx entrepreneurs campaigns like the Center for Countering

using Facebook as a shopfront. Both DnGnNeZ i eNZts3 UNLIG a@s5VYns
groups have benefited from the reach of and Stop Hate for Profit, and make s ure

professional conspiracists on YouTube that Big Tech pays an economic cost for

and from a network of Facebook Groups spreading misinformation.

tha.t wrns vaccine Sceptlcs. Into true : This report also makes it clear that
believers using psychological hacks like

, L o ~ -~ .platiorms have acted negligently. They
L2 alpamiing ff ez W2 5B 65 Y '\E}a\/% fai edzir??ﬁeir duty of care; a
of abuse for nonconformity. ’

statutory duty of care model such as

This failure was not an accident but was that underpinning the UK Online Harm s
the result of deliberate decisions. Social Bill could mean that in future executives
platforms chose not to alienate an anti - face criminal charges if serious harm
vaxx user base that we estimate is worth resulted.*

up to $1 billion a year to them. Some
platforms have even brok en their own
promises by still profiting directly from
anti-vaxx content: we found Facebook
accepting paid anti-vaxx adverts and
YouTube displaying adverts on anti -vaxx
videos. The price for the social media Imran Ahmed
ULBS5 Goes n Z3ts Geendundgdd G oen YEQ GCDN ceH
health systems, to which Big Tech, of

Lies cost lives. Just as people around the
world have hunkered down and taken

steps to protect our communities | n Nt 3
beyond time for the social media

companies to finally do their bit .

4 NBC News, 7 February 2020, media/facebook -anti -vaxxers -pushed -mom-not -
https://www.nbcnews.com/tech/social - give-her-son-tamiflu -n1131936



https://www.nbcnews.com/tech/social-media/facebook-anti-vaxxers-pushed-mom-not-give-her-son-tamiflu-n1131936
https://www.nbcnews.com/tech/social-media/facebook-anti-vaxxers-pushed-mom-not-give-her-son-tamiflu-n1131936
https://www.nbcnews.com/tech/social-media/facebook-anti-vaxxers-pushed-mom-not-give-her-son-tamiflu-n1131936

CCDH '/

Center for Countering Digital Hate

Anti -vaxxers are a growing threat to a

Coronavirus vaccine

Covid has been a growth opportunity for
anti -vaxxers. Our investigation of 409
English language anti -vaxx social media
accounts shows that they now have 58
million followers.

For 147 of the largest accounts, with 49
million followers, we have calculated

that they have gained at least 7.8 million
followers since 2019, an increase of 19%.
This figure reflects only the 147 accounts
where it was possible to use SocialBlade,
the Internet Archive or a survey of
Facebook groups we first conducted in
March 2019 to establish the number of
followers they had at a point as close as
possible to 1 January 2020.

Most of these accounts were selected
because they have shared popular anti -
vaccine misinformation this year or
because our research showed that they
belong to influential figures in the anti -
vaxx movement. While Facebook now
prevents many anti -vaxx pages and
groups from appearing in search results,
we discovered many such pages by
GgLIs 3nsG Nt Z d&zOeGZ3
sV &07Zc@NZY OwGZ3d

Related Pages

©.  Robert F. Kennedy, J

"‘é ober ennedy, Jr I‘ Like
2% The HighWire with Del ... ,
T il Like

DLy

-

mmungry  Immunity Education G...

il Like

anti -vaxx pages that were already
known to us.

Our investigation of these accounts
shows that the majority are run f rom the
US, but a significant number have
connections to other English -speaking
countries too. Analysis of transparency
data for the 215 Facebook pages in our
sample shows that 90 percent have
administrators based in the US, while 20
percent have at least one administrator
based in Canada, Australia, New Zealand
or the UK.

It is also clear that the anti -vaxx
movement is most popular on Facebook,
but has a significant following on every
mainstream social media platform. In our
sample, anti -vaxx Facebook grou ps and
pages command over 31 million
followers, well over half of the combined
following of all the accounts we studied.
Anti -vaxx accounts have nearly 17
million subscribers on YouTube and 7
million on Instagram, but appear to be
weakest on Twitter where they have 2
thilion foliotversNt n 3 O ®eGZ d3
YR B’ S deri® s8I 75 N3
capture a larger following on Twitter

may be down to hesitancy to express
anti-vaxx views on what is a relatively
open platform. This is supported by the
fact that 89 percent of the Faceboo k
pages in our sample have more followers
than likes, with the key difference that

foenZ oy



likes are visible to other users. ° In
contrast, just 44 percent of the top 50
Facebook pages have more followers
than likes. ®

The scale and growth of the anti -vaxx
movemen t revealed by our research is
particularly concerning given that
scientists estimate that 82 percent of

the population would need to become
immune to Covid, either through getting
the disease or through a vaccine, in order
to safely manage outbreaks. ’

New polling of 2,861 US and UK adults
commissioned from YouGov for this

5 Facebook, retrieved 30 June 2020,
https://www.facebook.com/help/17137810332379
2

6 SocialBlade, retrieved 30 June 2020,
https://socialblade.com/facebook/top/50/likes

”Sanche S, Lin Y, Xu C, et al. High Contagiousness
and Rapid Spread of Severe Acute Respiratory
Syndrome Coronavirus 2. Emerging Infectious
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report indicates that vaccine refusal and
use of social media are linked, and that
too few people currently plan to get a
Coronavirus vaccine.

Amongst those who use social media
more than traditional media to access
news and updates about Covid, 63
percent in the UK and 56 percent in the
US say they will definitely or probably
get a vaccine. This compares to 72
percent in the UK and 66 percent in the
US amongst those who get more
informati on from traditional rather than
social media.®

Diseases. 2020;26(7):1470 -1477.
doi:10.3201/eid2607.200282.
https://wwwnc.cdc.gov/eid/article/26/7/20 -
0282_article?deliveryName=USCDC_333-
DM25287

8 YouGov poll, fieldwork 24 -25 June 2020


https://www.facebook.com/help/171378103323792
https://www.facebook.com/help/171378103323792
https://socialblade.com/facebook/top/50/likes
https://wwwnc.cdc.gov/eid/article/26/7/20-0282_article?deliveryName=USCDC_333-DM25287
https://wwwnc.cdc.gov/eid/article/26/7/20-0282_article?deliveryName=USCDC_333-DM25287
https://wwwnc.cdc.gov/eid/article/26/7/20-0282_article?deliveryName=USCDC_333-DM25287
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Big Tech powers an anti -vaxx

ecosystem

In March 2019, Facebook announced
new policies to tackle anti -vaccine
misinformation on its platform following

a series of measles outbreaks in the US. °

However, Facebook stopped far short of
removing known spreaders of anti -
vaccine misinformation from its website.

the platform by advertising themselves
on the YouTube and Instagram channels
of anti -vaxx entrepreneurs who couch
their misinformation in the language of
the fast growing wellness industry.
Searches for the anti -vaxx phrase

dzs eN@g eZ n 5535 n Ntnes

ine misinformation from its website. R S
ms3NZ@eY nN Y20nvzy NL BYIMFEISNGS ™ g s Un s @

of groups and Pages that spread
misinformation about vaccina tions in
«Zs3
and Twitter followed suit, again stopping
short of removing anti -vaxx
misinformation from their platforms. !

This report reveals that these measures
were ineffective because they
underestimated the sophisticat ion of the
anti -vaxx ecosystem and its ability to
circumvent these basic measures
intended to limit its reach, growth and
profitability.

By encompassing a wide range of actors
present on every platform, this
ecosystem has defied interventions that
were not only weak but which only
targeted an extremely narrow band of
anti-vaxx accounts and misinformation.

It means that anti -vaxx campaigners
rendered virtually invisible by Facebook
have continued to grow their pages on

9 Wired, 7 March 2019,
https://www.wired.com/story/facebook -anti-
vaccine-crack-down/

10 Facebook, 7 March 2019,
https://about.fb.com/news/2019/03/combatting -
vaccine-misinformation/

1 TechCrunch, 23 February 2019,
https://techcrunch.com/2019/02/22/youtube -
demonetizes -anti -vaccination -videos/

In return, those anti -vaxx campaigners
have allowed actors who profit from the

azZZVY ce3¥BothiYdudipdlt R d3sale of dubious supplements and

treatments to reach into a deep pool of
potential customers left intact by
aceUZaLIIWVB3 YZUNn3nlLlks
groups and pages known to spread anti -
vaxx misinformation.

Research into the structure of the anti -
vaxx movement by a team led by George
Washington University social physicist
Professor Neil Johnson suggests that the
heterogeneous ecosystem and varied
approaches to messaging allows anti -
vaxxers t o more easily form connections
with other online communities than pro -
vaxx groups. This helps anti -vaxx
Facebook pages enmesh themselves
more deeply into other networks
containing undecided users who might
be susceptible to persuasion and
conversion. The researchers predicted
that these features will allow anti  -vaxx

The Verge, 14 May 2019,
https://www.theverge.com/2019/5/14/18623494/
twitter -vaccine-misinformation -anti-vax-search-
tool -instagram -facebook

2Google Trends, retrieved 30 June 2020,
https://trends.google.com/trends/explore?date=to
day%205 -y&qg=natural%20immunity
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https://www.wired.com/story/facebook-anti-vaccine-crack-down/
https://www.wired.com/story/facebook-anti-vaccine-crack-down/
https://about.fb.com/news/2019/03/combatting-vaccine-misinformation/
https://about.fb.com/news/2019/03/combatting-vaccine-misinformation/
https://techcrunch.com/2019/02/22/youtube-demonetizes-anti-vaccination-videos/
https://techcrunch.com/2019/02/22/youtube-demonetizes-anti-vaccination-videos/
https://www.theverge.com/2019/5/14/18623494/twitter-vaccine-misinformation-anti-vax-search-tool-instagram-facebook
https://www.theverge.com/2019/5/14/18623494/twitter-vaccine-misinformation-anti-vax-search-tool-instagram-facebook
https://www.theverge.com/2019/5/14/18623494/twitter-vaccine-misinformation-anti-vax-search-tool-instagram-facebook
https://trends.google.com/trends/explore?date=today%205-y&q=natural%20immunity
https://trends.google.com/trends/explore?date=today%205-y&q=natural%20immunity

views to dominate the network of views
on vaccines within ten years.

In order to combat this trend, it is
therefore important to identify the

unique components and architecture of
the anti -vaccine movement and propose
bespoke counter -strategies. This report
separates the movement into four broad
sub-communities which we study in
depth.

Campaigners are full -time activists
working to popularise anti -vaxx ideas.
This includes professional anti -vaxxers
who earn a living from their activism,
grassroots activists who use Facebook
pages to share anti -vaxx misinformation
and non -profit organisations that push
anti-vaxx narratives.

Entrepreneurs use their involvement in
the anti -vaxx movement to promote a
business. Typically entrepreneurs will

13 Nature, 13 May 2020,
https://www.nature.com/articles/d41586  -020 -
01423-4
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users from freely accessible anti -vaxx
content to paid -for products and
services, from books to alternative
medical treatments.

Conspiracists approach the issue of
vaccines from an interest in conspiracy
theories more generally. Unlike
campaigners, they do not focus on the
issue of vaccines or health full -time, but
like entrepreneurs they sometimes use
their involvement in the issue to promote
a business.

Communities are people with an interest
in anti -vaxx ideas who have formed
groups in which to share and discuss
those ideas. Communities are almost
always Facebook groups or smaller
Facebook pages, some of which are
private. A minority of commu nities are
run by entrepreneurs.


https://www.nature.com/articles/d41586-020-01423-4
https://www.nature.com/articles/d41586-020-01423-4
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Anti -vaxxers exploit weak restrictions
to grow their audiences in the pandemic

Total following: 7.3 million
Covid growth: +1 million
Platform focus: Instagram

The core of the anti-vaxx movement is
made up of dedicated campaigners who
have been making the same arguments
for more than a decade. With the dawn
of the Coronavirus pandemic and the
global drive to find a vaccine, their
arguments have found new audiences.

These campaigners form the
foundations of the anti -vaxx movement,
not only producing new attacks on
vaccines or new theories about why they
might be dangerous, but presenting
those arguments in a polished and
authoritative way that lends the entire
movement cred ibility.

However, despite significant growth,

full -time anti -vaxx campaigners only

reach a small part of the wider
5LSZ57Z5Ns3 ®@dYnzZsUZR
entrepreneurs reach half of the

Anti -vaxx filmmaker Del Bigtree and
Nation of Islam influencer Rizza Islam
have also mastered Instagram as a
medium, adding another 187,000
followers between them.

This rapid growth contrasts with more
sluggish growth on Faceboo k where new
policies on anti -vaccine misinformation
appear to have had a limiting effect on
many groups and pages, suggesting that
Facebook would be wise to ensure that
similar techniques are being applied to

its management of Instagram, which it
wholly ow ns.

Some of the most influential anti -

vaxx nonprofits are funded by

just two men

UL Z LI Nt Z 35LISZ5Z5NB3J
campaigners are also funded in large

part by just two men. The anti -vaxx
entrepreneur Joseph Mercola helps fund

¢ bofhGhé Refional Vaccine Inform ation

Center and the Organic Consumers

5LS25Z5 Nts3 GLINZ35 NnoeZ ce@bdidton)which beaweén them reach

conspiracists just over a third,
campaigners reach just 12 percent.

Instagram was the biggest
growth area for anti -vaxx

campaigners
Instagram accounts for more than half of

1.7 million people.

The Informed Action Consent Network,
which in turn supplies the resources for
DZZ =n GN{ya&kZstog Tlees N n
HighWire, is largely funded by the
financier Ber nard Selz, who himself has

anti-S el U5 GenCGs 2§36t [ LIEPI[IGENIRves ﬁ‘:ﬁﬁs"ﬁm

during the Covid pandemic, attracting an
extra 571,000 people. Robert F. Kennedy
Jr. ledthis trend by leveraging his
reputation as an environmental activist

in conjunction with graphic memes that
sLIYL sZZZ ns
promote conspiracy theories about Bill
Gates and 5G mobile phone signals,
adding over 336,000 people to his
follo wing in a matter of months.

p armaiceugcal companies and some of
the tech giants that make the modern
anti -vaxx movement possible.

Key Campaigners
>t nNZYJyZs5653%

of Robert F. Kennedy and nephew of
former president John F. Kennedy who

S 5 t ¢ 53 i ZAvesAdimdedD Z f Z 5
ms 3 N@GJg @5 {3016 dyRchérE. Kdnddy Jr., a son

327



built a reputation over decades of
campaigning on environmental issues.

%, Children's Health Defense
7 21varn 0106

Metals like mercury and lead have been linked to neurodevelopment
disorders in children. As many symptoms and co-morbid conditions overlap,
RFK, Jr. asks an important question...Why aren't our Federal agencies
looking into metals as a culprit for seniors?

& Robert F. Kennedy, Jr
& 30 March 2019 - G

s Like Page

Shouldn’t we investigate whether this dramatic explosion of #dementia
and #Alzheimer's is related to the aggressive push of #mercury
containing #flu shots among seniors?

Rate of dementia deaths in US has more than doubled,
CDC says | Atlanta: News, Weather and Traffic

Qw74

At the time of its founding the
organisation was called the World
Mercury Project, reflecting a theory that
the mer cury compound thimerosal made
vaccines unsafe, despite the fact that
thimerosal use was largely phased out in
2001.* This focus on mercury creates a
continuity with environmental activism
against methylmercury, a more
dangerous mercury compound that can
poison waterways and food chains that
Kennedy himself has linked to the very

14 Mercury, Vaccines, and Autism, Jeffrey P. Baker
MD PhD, Am J Public Health, February 2008,
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2

376879/
15ibid.

Robert F. Kennedy Jr., International Center for
Nutri tional Research, 2005,
https://www.icnr.com/articles/thimerosalcoverup.

html

10
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different compound that was once
widespread in vaccines. **

In recent months Kennedy has
leveraged his celebrity to become a
leading advocate of popular Covid -
related conspiracy the ories about Bill
Gates and 5G mobile phone signals. ¢
@t n3 t ey 37275
Instagram rise from 121,000 at the start
of the outbreak to 454,000 today. In
contrast, the official social media

Ut es 57223 LIf
have grown on ly fractionally during the
outbreak.

Z5572Yhts3 35LI5N
anti -vaccination movement is lending his
credibility as an environmental
campaigner and son of the Kennedy
political dynasty to other key figures by
appearing alongside them at event s or
taking part in interviews. Kennedy has
played this role with other campaigners
like Del Bigtree, alternative health
entrepreneurs like Rashid Buttar, and
even widely discredited figures like
Andrew Wakefield. *’

TTAV =
VACCINE meaerdmm
ROUNDTABLE
WITH THE EXPERTS!

16 Robert F. Kennedy Jr., Instagram, 6 May 2020,
https://www.instagram.com/p/B_3IQIYEXqJ/

Robert F. Kennedy Jr., Instagram, 12 June 2020,
https://www.instagram.com/p/CBWE8 -OnYFE/

"The Truth About Vaccines, YouTube, 4 May
2020,
https://www.youtube.com/watch?v=VzsZhsvety0

Washington Post, 5 May 2020,
https://www.washingtonpost.com/dc  -md-

Z5572Yht3
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https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2376879/
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2376879/
https://www.icnr.com/articles/thimerosalcoverup.html
https://www.icnr.com/articles/thimerosalcoverup.html
https://www.instagram.com/p/B_3IQlYFXgJ/
https://www.instagram.com/p/CBWE8-OnYFE/
https://www.youtube.com/watch?v=VzsZhsvety0
https://www.washingtonpost.com/dc-md-va/2020/05/05/anti-vaxxers-wakefield-coronavirus-vaccine/
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Kennedy has appeared on another eight Capital, registered in the tax haven of
anti-vaccine channels with over 3.2 Delaware.?* Selz Capital owns multi -
million subscribers during the Covid million dollar holdings in the drug
pandemic, and this publicity is likely to companies Flexion Therapeutics and

have contributed to the growth of his Constellation Pharmaceutical s, as well as
own social media accounts. $26 million in Amazon shares, $15 million

in Microsoft, $10 million in Google and

Informed Consent Action Network o
$1.6 million in Paypal. %3

(ICAN) is run by Del Bigtree, the producer
of the popular anti -vaccination film

4w The HighWire with Del Bigtree

Vaxxed, who earns $182,000 a year as (zg, , B
Nt Z Gg§ LIgQR\wagented Mu-screen ARE YOU VACCINE DEPENDENT?

= = pe’ = = | pe’ 7 517 Straight from the horse's mouth, W.H.O.'s founding director of The Vaccine
G Z g f LJg 5 Z g "I m> 1 « G g LJY Q U Confidence Project, Heidi Larson, admits during the Global Vaccine Summit
maga2|ne _Style ant| _VaCC|ne YouTu be that Big Pharma has made most of the world “vaccine dependent.” Could

this be fueling the immense push by health officials to stay in your homes,
cineUnicorn?

show The Highwire . Bigtree broadcast wear masks, and wait for the Covid-19 #Va
his first video on Covid in late Feb ruary,
ZnsUnsG Nt Z Yn3Z®e3Z NLI
5 ees Y e E&hdgrsince ramped up
production of videos on Covid to meet

demand, more than doubling the

Ut es 57228835 fLIZZLISNnsG fJQ
174,000.

accineDependent #Pharn

/arOnNaturalHerdImmunit

Bigtree begins his videos by telling _ ;
SnZs Z§ 3twdnbcorokdte sponsors R  DEL BIGTREE / v QHIGHWIRETALK
telling us what to investigate or what to - —
3eh] ns3NZeYl hL®BsgZ LIYI" I .. ‘

i LIsZSZgl fnZnsG3 fLWY m>! «s83 ZeyJGZ3N YL LY
the Selz Foundation, show that its $1.8

million grant in 2018 accounted for over The National Vaccine Information
two -thirds of its revenue. Center (NVIC) is one of the oldest and

most influential anti -vaccination
campaign organisations, but has
experienced only moderate growth

This funding is directed by Bernard Selz,
the multi -millionaire owner of Selz

va/2020/05/05/anti __-vaxxers -wakefield - 990/133180806/11 2019 prefixes_11-
Coronavirus-vaccine/ 20%2F133180806_201812 990PF 201911291689
18 Informed Consent Action Network, Form 990, a3

ProPublica, December 2018, 22 Selz Capital LLC, US Securities and Exchange
https://projects.propublica.org/nonprofits/organiz Commission, retrieved 21 June 2020,
ations/814540235 https://www.sec.gov/cgi -bin/browse -

edgar?action=getcompany&CIK=0001288125&ty
February 2020, pe=&dateb=&owner=include&start=0& count=100

1 «output=xml
https://www.youtube.com/watch?v=qV__izZW109QZ &outputExml

Q 23 Selz Capital LLC, Fintel, retrieved 21 June 2020,
20 |bid https:/fintel.io/i/selz -capital -lic

21The Selz Foundation, Form 990, ProPublica,
December 2018,
https://projects.propublica.o rg/nonprofits/display.

19 The Highwire with Del Bigtree, YouTube, 27
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https://projects.propublica.org/nonprofits/display_990/133180806/11_2019_prefixes_11-20%2F133180806_201812_990PF_2019112916899773
https://projects.propublica.org/nonprofits/display_990/133180806/11_2019_prefixes_11-20%2F133180806_201812_990PF_2019112916899773
https://www.sec.gov/cgi-bin/browse-edgar?action=getcompany&CIK=0001288125&type=&dateb=&owner=include&start=0&count=100&output=xml
https://www.sec.gov/cgi-bin/browse-edgar?action=getcompany&CIK=0001288125&type=&dateb=&owner=include&start=0&count=100&output=xml
https://www.sec.gov/cgi-bin/browse-edgar?action=getcompany&CIK=0001288125&type=&dateb=&owner=include&start=0&count=100&output=xml
https://www.sec.gov/cgi-bin/browse-edgar?action=getcompany&CIK=0001288125&type=&dateb=&owner=include&start=0&count=100&output=xml
https://fintel.io/i/selz-capital-llc

during the Covid pandemic despite
pivoting to misinformation about the
disease. This may be because the NVIC
is primarily active on Facebook where
many larger anti -vaccination pages and
groups have seen their growth curtailed
by a series of policies introduced after
measles outbreaks in 2019. 2

@ National Vaccine Information Center
8 &

Warp Speed COVID-19 Vaccine Makes Big Pharma Crooks Rich
http://ow.ly/VNV950AfpJs

STORY AT-A-GLANCE

Two Moderna executives cashed in $25 million when stock prices rose
immediately following the announcement that its COVID-19 phase 1 trial
showed promising results... See more

\

MERCOLA
\ ICLES.MERCOLA.C
Warp Speed COVID-19 Vaccine Makes Big Pharma Crooks
Rich

> e

The Organic Consumers Association
(OCA)was founded as the Pure Food
Campaign in 1998 in order to campaign
against genetically modified crops, and
has come to adopt anti -vaccination
views through its alliances with leading
figures in the alternative medicine
5LSZ5Z5NR @&t Z pu>! 3
reveal it gave a total of $161,000 to the

24 Combatting Vaccine Misinformation, Facebook,
7 March 2019,
https://about.fb.com/news/2019/03/combatting -
vaccine-misinformation/

25 Organic Consumers Association, Form 990,
ProPublica, December 2018,
https://projects.propublica.org/nonprofits/display.

990/411908341/01_2020_prefixes 39 -
42%2F411908341_201812_ 990_20200128170756
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anti -vaccine organisations the National
Health Freedom Coalition and US Right
to Know in 2018. #

Both the NVIC and the OCA have
received millions of dollars in funding
from Joseph Mercola, an anti -vaccine
entreprene ur, and are members of his
Health Liberty coalition. % Websites for
both organisations advertised products
sold by Mercola. #’

ﬁ Organic Consumers Association @
w23 May - @

Bill Gates intends to vaccinate the global population against COVID-19, and
then track and monitor each one through digital surveillance.

/-‘J ;., :
Vi

MERCOLA
ARTICLES.MER A M
How Bill Gates Monopolized Global Health

@0+

Figures connected with the Nation of
Islam are responsible for popular anti -
vaccine content targeting the Black
community. The most popular of these is
Rizza Islam who has over 462,000
followers on Instagram and has told his
followers that vaccines give Black

ces STWHEER aulism. (7’ Bza plam

12

collaborates with other parts of the anti -

26 Health Liberty, retrieved 22 June 202 0,
http://www.health -
liberty.org/sites/healthliberty/about -
healthliberty.aspx

27 Washington Post, 20 December 2019,
https://www.washingtonpost.com/investigations/
2019/10/15/fdc01078 -c29c-11e9b5e4 -
54aa56d5b7ce_story.html

28 Rizza Islam, Instagram, 27 November 2019,
https://www.instagram.com/p/B5W__ -0CSFuHV
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vaxx movement, taking part in a recent DZZ =nGNQJgZZts3 inGténgzZ ¢&LXK
discussion about Black Lives Matter on channel.?

Mumps-Rubella (MMR) Vaccine Gives Black Boys
Autism At A 236% Rate Higher Than Caucasian Boys!

W,

;&y _rizzaislam ¢ Follow

B YESTERDAY “

\“",-".E,,r’ ¢« ENAYY s 2\ _rizzaislam They just EXPOSED
e f APRIL 8% Uaccines O @®... Many did not

' ] r_ 30TH believe this! Even
"IIHI.BETI“I Home | Search | Contact )
Hold Up: Man Claims The Measles-Mumps-Rubella #worldstar on April 30th 2019 called
(MMR) Vaccine Gives Black Boys Autism At A 236% @_rizzaislam a “Conspiracy theorist”
Rate Higher Than Caucasian Boys! When Vhe quoted the senior Igad
MAY 1ST scientist over the CDC's vaccine

" “ division Dr. William Thompson when
TODA NOTA CONSPIRACY THEORIST he said that the MMR vaccpine gives
AFTER AL“SEE@ BLACK BOYS autism at a rate of 236%
S MORE than Caucasian boys....... So bro.
Rizza brought out the receipts! All on
@swaysuniverse @realsway -
Worldstar the NEXT DAY (May 1st)
changed the title .... And the scientists
themselves have confessed the truth!
@robertfkennedyjr @highwiretalk and
others stated all of these things as

R — 5 Qv N
G WORLDSTAR 95,783 views

Just called Rizza Islam a
"Conspiracy theorist" about vaccines
So he pulled out

2 The HighWire with Del Bigtree, YouTube, 4 June https:/ /www.youtube.com/watch?v=mTHiFmAmL
2020, JI&bpctr=1592822887

13


https://www.youtube.com/watch?v=mTHiFmAmLJI&bpctr=1592822887
https://www.youtube.com/watch?v=mTHiFmAmLJI&bpctr=1592822887

Platforms provide anti

CCDH '/

Center for Countering Digital Hate

-VaxX

entrepreneurs with a shopfront

Total following: 28 million
Covid growth: +854,000
Platform focus: Facebook

Anti-vaxx entrepreneurs reach the
largest audience of any part of the anti -
vaxx movement, but they have only

seen moderate growth throughout the
Covid pandemic. This appears to be a
consequence of their investment in
Facebook, which imposed new controls
on groups and pages promoting anti -
vaccine misinformation after a series of
measles outbreaks in 2019.

Despite these restrictions, anti -vaxx
entrepreneurs act as conduits through
which the wider movement can access
its largest possible audience. This
enormous reach is a consequence of the
huge variety of businesses connected
with the anti -vaxx movement, offering
everything from spiritual advice, to diet
plans, to supplements that promise to
help overcome cancer.

Facebook is a shopfront for anti -

vaxx products

The most influential anti -vaxx

entrepreneurs use Facebook as the

5LONt L) @ dz5@ejULVZNns G
directs potential customers from social

media content to newsletter signup

pages, and from there to free video

content and finally paid content or

products.

This is a well -established digital
marketing technique, but it also serves a
second purpose for anti -vaxx

30 NIH, retrieved 23 March 2020,
https://nccih.nih.gov/health/colloidalsilver

14

entrepreneurs, in that it allows them to
make claims about their products and
services in the relative privacy of a
newsletter that they might not be  willing
to make in a more public setting.

In one case outlined below, the

influential anti -vaxx entrepreneurs

Rashid Buttar and Ty Bollinger invite

GLINZs Nneez U@G3NLISZg3 NLI dzZF
YL ensds s Y GOgUt 372 wUUZ:
private website in order to view th eir

GILIWOUN3 GZUe@3Z dNt Z2§Z o
things that you cannot say if you are in

Nt Z + ZeZNt sLIYZY NLIYehr®
aeUZOLIIUE3 gLIZZ w3 Nt Z 5LX
marketing funnel means it has a special

responsibility to ensure that its platform

is not being used to make unauthorised

health claims about products.

¢

Anti -vaxx entrepreneurs have paid
Facebook for advertising

Eleven of the anti -vaxx entrepreneurs

identified by this report with a combined

following of 13.6 million have paid

Facebook for advertising. They include a

number of adverts from David Wolfe, an

anti -vaccine wellness guru, for colloidal

Bilgk?, & rieBt tHid 1MW ational

Institute of Health in the US has stated

d&zn3s N 3cefZ LI ZffZUNRSZ |
YnN3Ze3Z LGP I0apamtsn LIs R d3

post about the product on his Facebook

page with 12.3 million followers, Wolfe

UezZZZY Nt Z GgLIYOUN dz5h 3 ¢
recommendation und er the current

Udn%n3dr

31\


https://nccih.nih.gov/health/colloidalsilver

Other adverts accepted by Facebook
nsUZ2@YZ Ll Z fLI
Docu-UZgnzZz3ds LIFfFZ92ZY
Bollinger, a package of videos promoting
anti -vaccine misinformation. 3

dh

Key Entrepreneurs

David Wolfe has the lar gest social media
following of any anti -vaccine advocate
covered in this report, with 12.3 million
followers on Facebook alone. He has
shared a number of posts linking Covid

to attempts to impose vaccinations. 32

Wolfe has adapted his marketing funnel

for Covid, directing new signups from

Facebook posts and Google ads to a

video hosted on the Vimeo platform. 3*

@t 29721 t7Z GgLIBN3Z3 NLI

become immune, | mean really immune,

SO you never get coughs, colds, flus,

fZS7233] &THeMdegandits d3

eUULB Ges hns G d&zn 55 @5 nNh

Coronawrus direct readers to purchase
CLIZfZt53 kZéjr Ogoesy

potentially dangerous fake cure. 3

Facebook has allowed Wolfe to

recommend his brand of colloidal silver

both in posts on his page and in an

advert on the platform. *

LIf

32 Facebook Ads Library, retrieved 22 June 2020,
https://www.facebook.com/ads/library/?active st
atus=all&ad_type=all&country=ALL&impression_s
earch_field=has_impressions_lifetime&view_all_pa
ge_id=411516962540551&sort_data[direction]=de
sc&sort_data[mode]=rele vancy_monthly grouped

33 David Wolfe, Facebook, 21 May 2020,
https://www.facebook.com/DavidAvocadoWolfe/p
hotos/a.10151816699691512/1015720087640151
2/

34 David Wolfe, Facebook, 24 March 2020,
https://www.facebook.com/DavidAvocadoWolfe/p
hotos/a.10150364951666512/1015702182734151
2/

35 David Wolfe, retrieved 22 June 2020,
https://www.thebestdayever.com/immunity
summit -david -avocado -wolfe -welcome37224427
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3¢ Immunity Protocol, David Wolfe, retrieved 22
June 2020, https://www.davidwolfe.com/wp -
content/uploads/2019/01/Nourish _-Your-

Immunity.pdf
37 David Wolfe, Facebook, 29 March 2020,

http s://www.facebook.com/DavidAvocadoWolfe/v
ide0s/1002006253528456/

Facebook Ads Library, retrieved 22 June 2020,
https://www.facebook.com/ads/library/?active_st
atus=all&ad_type=all&country=ALL&impression_s
earch_field=has_impressions_lifetime&view_all_pa
ge_id=1®515706511&sort_data%5bdirection%5d=
descé&sort_data%5bmode%5d=relevancy_monthly

_grouped
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